THE MARKETING OF MURDER
T

he womb is the most dangerous place in the world. It didn’t always used to be. But since Roe v. Wade, it’s
the only place that an innocent human being can be murdered freely, legally and without restraint. Once
a place of life, the womb has been turned into a war-zone. A woman’s body has now been a cemetery for 60
million American babies since 1973. But, America isn’t original in this. Every culture kills oﬀ its most helpless
victims: babies. From the ancient Aztecs to modern day Americans, babies have always been dispensable. It’s
just that in modern day America, we don’t even have to see the baby to kill it; we’re so advanced that we can
kill the baby inside the womb.

B

abies are killed everyday and yet we keep voting in the same politicians who don’t do anything to stop this
holocaust. But, it’s really not the politicians’ responsibility to stop this; they were just
voted in. It’s the American people that is the problem. They
vote in politicians that are just like them. And,
because of that, blood is on America’s hands.

M

urder, on this kind of scale, can only be
accomplished by a society that doesn’t
value life. This kind of holocaust could only have
happened through the shrewd marketing of the ProChoice movement. How do you hide a holocaust
this big? How do you brainwash Americans into
believing that murdering your own baby is OK?
Well, for one thing, the Pro-Choicers are very good
with phrasing things. They use words and phrases
to hide their twisted logic. These words and phrases
have made the Pro-Choice movement palatable to
Americans. That is why America has embraced Choice
over Life.

M

uch propaganda, marketing and the use of large
funds (from millions of selﬁsh Pro-Choicers) has
helped accomplish this holocaust. And, the Pro-Choice
movement, at times, seem insurmountable. But, here’s
the thing: we have God on our side. The Pro-Choicers
don’t.

T

he purpose of marketing is to advertise your product or service as attractive so someone buys it. False
advertising, on the other hand, is blatant deception of the public to buy your service. Abortionists fall
under the category of “blatant deceptive false advertising”. Everything abortionists oﬀer never is followed
through on. For example, abortionists says they care about pregnant women. If that was true, then where are
they when the guilt of abortion hits their client? They say they are for womens’ rights. Then, why do they
support slavery of women to their sexual desires (and then take their money)? They say they oﬀer life and
peace. Where is the life and peace after a woman has had an abortion? They say they oﬀer control. Where is
the control after a baby is murdered in a woman’s womb? Abortionists makes promises that they can never
keep. They can’t murder a baby in the womb and oﬀer “peace” and “control”. A dead baby will never tidy up
one’s life. In fact, it will unravel it.
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